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BUSINESS STUDIES
( New Syllabus )
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Special credit will be given for answers which are brief and to the
point.
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Marks will be deducted for spelling mistakes, untidiness and bad
handwriting. :
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Figures in the margin indicate full marks for the questions.
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This Question Booklet is in three versions — Bengali, English and Hindi. In
case of any doubt or confusion, English version will prevail.
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#(11) 20053-XII(N)
( ENGLISH VERSION )

1. Answer the following questions ( Alternatives are to be noted ): 4 x7 =28
_{a}- Discuss the importance of principles of management.

(b}  Describe the constraints of Indian business environment.

R T : ;
“(c)  Discuss any four features of planning.

() State the steps in organizing process.
OR
State the advantages of divisional organisation.
e Discuss, in brief, the importance of Stafﬁng.
OR

Explain‘the disadvantages of external sources of recruitment.

() Briefly explain Maslow's Need Hierarchy theory.
OR

Explain the concept of motivation.
~fg)  Explain the importance of control.
OR

State the relationship between planning and controlling.
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ion ( Alternative is to be noted ) : 4%x1=4

er the following quest

Answ
2 Explain any three instruments used in the

What is money market
money market. 1+3
OR
State the objectives of Bombay Stock Exchange (BSE).
6x2=12

Answer the following questions ( Alternative is to be noted ) :

(@ Discuss the importance of financial management.

OR

State the features of a sound capital structure.

(b)  Discuss, in brief, the different marketing management philosophies.

5 of 7



#(11) 20053-XII(N)

( HINDI VERSION )
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